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Under the current Data Protection Act, obtaining consent from someone 
has often been regarded as a requirement in order to confirm that they are 
happy for their personal data to be collected and stored.

It’s been suggested that the GDPR also requires consent and that personal 
data can only be processed if an organisation has explicit consent to do so. 
But this is not necessarily the case.

Since we’re talking about consent that relates to personal 
data, it’s worth clarifying what that means. The existing UK 
Data Protection Act defines personal data as: “Data which 
relate to a living individual who can be identified from those 
data”. It also applies to data that requires the use of other 
information to identify an individual, such as a user ID number.

The GDPR keeps the same broad definition of personal data 
but mentions specific examples to reflect modern technology, 
including location data and online identifiers like IP addresses.

One way to lawfully collect and use personal information 
is to obtain the person’s consent. Businesses will need to 
use clear and plain language when explaining consent and 
also ensure that the consent they already have meets the 
new GDPR standard. For example, the  GDPR is clear that  
pre-ticked opt-in boxes are not indications of valid consent. 
Businesses must also make it easy for people to exercise 
their right to withdraw consent.

Rather than waiting until formal guidance has been 
published, organisations should start their preparations as 
soon as possible. The Information Commissioner’s Office 
has already published draft guidance on consent which 
highlights many of the ways businesses need to prepare.

It’s worth noting, however, that consent is only one of six 
possible ways to legitimise your collection and use of personal 
information; consent isn’t the only way to comply with the GDPR.

There are five other lawful bases for processing personal 
information. For example, Local Authorities processing council 
tax information, banks sharing data for fraud protection 
purposes, and insurance companies processing claims 
information will not rely on consent; instead, legal or contractual 
obligations justify the processing of personal information.

As long as an organisation can demonstrate which lawful 
basis they use, they can comply with the GDPR.
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Want to find out how secure paper shredding can improve GDPR compliance? READ OUR LATEST BLOG

The current Data Protection Act (DPA) has been around since 1998. 
As technology advanced, the law struggled to adequately reflect the 
way that personal data was collected, stored and used.
As a result, the existing DPA is being enhanced by the new EU General Data 
Protection Regulation (GDPR). The GDPR includes many familiar aspects, alongside 
some changes. For example, the definition of personal information now includes 
online identifiers, such as IP addresses, as well as mandatory breach reporting.

Coming into force on the 25th of May, 2018, a lot of information has been shared 
about GDPR. Unfortunately, not all of it is accurate. We’ve decided to clear up the 
confusion that surrounds the new Regulation and shred through a few of the biggest 
GDPR myths to get to the truth.

For more advice on secure, compliant data destruction, contact the team at Restore Datashred.
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